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point of view. 1 wrote each of these articles, however, for a speci6c 
purpose. Thus, even when grou'ped together they do not give the 
uni6ed picture I have sought to present to graduate students over 
four decades of instruction. In a partial effort to fill this need I have 
prepared a lengthy introductory essay for the present volume. This 
essay is the only previously unpublished body of writing in the 
volume. 1 recommend that the essay be read first in order to grasp 
the import of any of the subsequent articles. 

I wish to thank those of my former students who spurred and 
prodded me to publish this volume. They are many, and it would be 
pretentious to list their names. 1 feel called on, however, to single 
out the two who have been most persistent over the years in making 
this request: Tamotsu Shibutani and Howard Becker. To their 
names I add that of my friend James Clark, formerly of Prentice- 
Hall, who above all has pressed me gently but unrelentingly to 
bring out this set of my writings. In the light of these solicitations I 
can honestly disclaim responsibility if the publication of the present 
volume becomes an unsuccessful venture. 
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