Politicka komunikace (JJM207), letni semestr, 2017/2018 - vietné predmétu se spoleénou vyukou
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Politicka komunikace

obor praxe



Dle McNair 2003:6

Politické strany
Verfejné organizace
Politické organizace Natlakové skupiny
Teroristicke organiz.

Reportaze Vlady

Editorialy
Komentare
Analyzy

Vyzvy (appeals)

Programy
Reklama
PR -

Vyzkumy vetfené¢ho minéni
Dopisy

Reportaze
Editonaly
Komentare
Analyzy



PolitiCti aktéri delaji

zavazna rozhodnuti

0 spoleCenskych normach, pravidlech a hodnotach
Ci distribuci spole€nych statku

nebo se snazi tento rozhodovaci proces ovlivnit.

Schulz: 2006



Politika jako distribuce hodnot

nehmotnych hmotnych



POLITY - POLITICS - POLICY



Rawnsley 2005: 106, orig. Viz Hallin 1986

sféra
konsenzu

sféra
legitimni
kontroverze

sféra
deviace




TriI urovné socialnich véed

- DESKRIPTIVNI

« EXPLANACNE - PREDIKTIVNI

« NORMATIVNI



‘ Three Criteria for the Democratic Process \

* INCLUSION

* PARTICIPATION OPPORTUNITIES

« ENLIGHTENED UNDERSTANDING

Dahl dle Gastil 2007:4



Tab. ¢. 1 Elitisticka a participacni demokracie

Teorie demokracie

Kompetitivni elitismus Deliberativni/participacni
* - demokracie
Teorie a metody '
Vychozi Struktura v podobé stratifikované Proménliva struktura
bod spolecnosti Spolec¢na vdle lidu existuje /
Nekompatibilita (politickych) muze ji byt dosazeno
preferenci (mezi jednotlivci/skupinami)
Kontext Omezené znalosti volicl o politice Znalosti volicli / racionalita
Omezeny zdjem o politiku muze byt vytvorena

Politicka nestabilita

Darazna | Proces, na jehoz zakladé je vybirana «Gestalt” pohled na politicky
vlada a ze kterého je cerpana (jeji) diskurz
legitimita Suverenita lidu dosahovana

skrze deliberaci ve verejné sfére

Hlavni Politické vedeni elitou Komunikace a dialog verejnosti
nastroje (zdravd verejna sféra)
Vystup/ Kompetitivni leadership Politicka participace ob¢an(
vysledek | Legitimni/férovy proces Erudovani ob¢ané

Stabilita

Zdroj: Henneberg — Scammell — O'Shaughnessy (2009: 175).
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EXTERNI PLURALISMUS
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Schéma 4 Typy médii ve verejné sfére (dle Nordenstreng 2008: 4, viz
téz Hammelink, Nordenstreng 2007 a Nordenstreng 2007)
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EXTERNI PLURALISMUS
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INTERNI PLURALISMUS
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Schéma 3 Typologie sklont/bias (dle Street 2001: 29-32, viz téz McQuauI
1992)



Faze 1. devadesata 1éta a prvni polovina prvni dekady 21. stoleti
Faze II. 2006 — 2013

FazeIll. 2014-?
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News])aper

Political parallelism

Professionalization

Role of the State

Mediterranean
(Southern Europe)

Low circulation;

elite-oriented

High parallelism;
external pluralism;

politics/broadcast

Weak journalism
political activism
not differentiated

Strong state

intervention

Democratic

Corporatist

(Northern Europe)

High circulation

External pluralism;
party press; PSB

autonomy

Strong
professionalization;
institutionalised self-
regulation

Strong state

Liberal
(North America)

Medium

Neutral commercial
press; internal

pluralism

Strong
professionalization; non-

institutionalised

Market dominated;

intervention; strong PSB weak PSB



Stredomorsky / Polarizované-pluralisticky
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Journalism Cultures in Europe and Beyond

Models of journalism cullures
defined by Hallin'lMancini

- = === Journalism cullures not yel specified
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gaullizace

proximita (DK)
triumf (L)
italianizace (PP)

stranicka polyvalence
podnikatelsky paralelismus
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Obdobi
Obdobi ¢étyr transformaci a medialnich
I oslabovani voli¢cské vérnosti stratégi
o
1950 1960 1970 1980 1990




»-.-AS opposed to newspapers, television in Western Europe has typically
developed autonomously from political parties (Semetko, 1996). This is partly due to
political rules and regulations about impartiality in broadcasting, and for another part
to technological and economic constraints. With only one or two channels per country,
television news programs mainly applied a catch-all format, aiming at a large audience
that was not confined by distinct party-political preferences...”

(Van Kempen, 2007: 305)

- nové formaty (,nestranné®)
- omezeni vlivu stran. propagand
- dominantni misto PK

- zvétSeni publika PK

- zména (sebe)prezentace, stylu




Tab. 2 Modely politickych stran a jejich charakteristik (Negrine 2007: 40, dle Mair

1998: 110-111)

Vlastnosti

Elitni strana

Masova strana

Univerzalni
(catch-all) strana

Kartelova strana

Casové vymezeni

19. stoleti

1880-1960

1945-

1970-

Stupen socio-
-politického
zaclenéni

omezené volebni
pravo

rozsirovani
volebniho prava,
vseobecné volebni
pravo

vseobecné volebni
pravo

vseobecné volebni
pravo

komunikace

sité

vlastnimi kandly
komunikace

o pristup
k nestranickym
komunika¢nim
kanalim

Hlavni cile distribuce reforma zlepseni socidlni | politika jako
politiky privilegii spolecnosti (nebo | situace profese

opozice vuci této

reformé)
Povaha stranické | irelevantni intenzivni jak zapojeni finan¢né naro¢ny
prace a vedeni zapojeni ¢lenstva | clenstva, tak nakup
kampané strany nakup
Hlavni zdroj osobni kontakty ¢lenské poplatky | prispévky statni prispévky
prostredku strany a prispévky z Sirokého spektra

zdroju

Kanaly stranické | interpersonalni strana disponuje | strana soutézi strana ziskava

privilegovany
pristup do stitem
regulovanych
komunikacnich
kandla




Tab. 3 Typologie vyvoje stranickych kampani (Norris 2003: 138)

Premoderni
polovina 19. stoleti az
padesata léta 20. stoleti

Moderni

rana Sedesata léta az
pozdni osmdesita léta
20. stoleti

Postmoderni
od devadesatych let
20. stoleti

specializovanych poradca

Organizace lokdlni ndarodné koordinovana narodné koordinovana,
kampané a decentralizovand, s vy$si mirou ale caste¢né

stranické dobrovolnictvo | profesionalizace decentralizovana
Pripravy kratkeé, ad hoc dlouha kampan permanentni kampan
Centrum stranicti vadci (leaders) centralni stranicka specidlni stranické staby
koordinace ustredi, vice povéfené organizaci

kampané, vice
profesiondlnich poradci

Zpétna vazba

lokdlni setkdni
s voli¢stvem a jeho
presvédcovani; stranické

mitinky

prilezitostné prizkumy
verejného minéni

pravidelné prazkumy
vefejného minéni,
vyuziti vyzkumi focus
groups a interaktivnich
webovych stranek

a stranické usporadani

a stranickych vazeb

Média stranicky tisk, lokalni televizni vysildni cilené televizni vysildni
plakaty a pamflety, skrze hlavni televizni (vybér vhodného kanalu
rozhlasové vysilani zpravodajskou relaci a ¢asu), cilena reklamni

posta, cilend inzerce

Udalosti lokalni setkéni zpravodajsky (news) rozsifeni news

kampané s vefejnosti, pfedvolebni | management, denni managementu do rutinni
turné s kratkymi tiskové konference, politiky a vlady
zastavkami kontrolované fotografické

prilezitosti

Niklady nizky rozpocet stredni vyssi naklady na

profesiondlni poradce

Elektorat stabilni socialni rozvolnéni socidlnich rozvolnéni socialnich

a stranickych vazeb




TRI VEKY POLITICKE KOMUNIKACE
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MARKETING
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AKTERI

* Profesionalizace
* Personalizace
e Celebritizace
« Estetizace
o Zvédecténi
(PR a spin)

OBSAHY

Negativita
Zezabavnovani
Soundbite
Depolitizace
PR-democracy
Populismus

UCINKY

Moralni paniky
Mobilizace
Dumbing down
Dealignment
Malaise
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Nejdulezitéjsi informacni
zdroj:

zkusenosti

a interpersonalni komunikace

Nejdulezitéjsi informacni
« » zdroj:
meédia

Meédia prevainé Média prevainé
zavisla na < » nezavisla na
politickych institucich politickych institucich

Medialni obsahy prevainé
podrizené medialni logice

Medialni obsahy prevainé

podrizené politické logice % 4

Politicti aktéri se prevainé
ridi politickou logikou

Politicti aktéri se prevainé

< > ¥idi medialIni logikou
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Schéma 8 Ctyri dimenze mediatizace politiky (Stromback 2008: 235)
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POPULISMUS

vEtSina X mensina/y
odpor vici elitdam

odpor vuci korupci
novost (neo-)
charizmatické viudcovstvi
centralizace
nestrukturovanost
kulturni exkluzivismus

odstup od zastupitelské demokracie




Prostredky politického PR

- poskytovani pribéhu a fotek novinarum

- background vyzkumy pro novinare v Cas. tisni,
ktefi je potfebuji ke svym cZlankium (iluze nezavislosti)

- leaking (vypousténi) pribéhu k nezkusenym
novinafum (nepoznaji, Zze jsou pouzivani)

- vypousteni ke zkusenym — symbioticky vztah
(dojem exkluzivity)

- vyroba scénaru se sound-bity

- aranzovani pfilezitosti k pofizovani snimkd,
pseudoudalosti a udalosti s danym scenarem, coz
znemoznuje novinarum vytvaret vlastni pribéhy

-poradani tiskovych konferenci, kde se nasbira mnoho
citatt najednou




Spin doctoring

-organizovani tymu pro vytvareni tlaki na média
(dopisy, maily)

-monitorovani a vstupovani napr. do TV, rozhlasovych a
internetovych debat

-lobovani u klicovych medialnich pracovniku
-poskytovani off-the-record mluvcich
-organizovani kampani proti protivnikiim

-organizovani ,otazek z lidu® pri lokalnich mitincich, TV
debatach...



their characteristics (adapted from Mair, 1998,

Characteristics Elite party Mass party Catch-all party Cartel party

v ” rl’irne—'erii 19th »&ntury 1?&)—1 960 I 1 §4i— ] 97§§—t F E
y Degree of Restricted Enfranchisement Mass suffrage Mass suffrage
social-political suffrage and mass
inclusion suffrage
Prin geals Wistribution m Soci Social ” f ics as
Pro d’ejnep@rlenata@ vana strana
opposition
Nature of party Irrelevant Labour-intensive Both labour- Capital-intensive
work and intensive and

capitalgntensive

- Campyjgning

embers fees Contributions tate subventions

of party’s contacts and contributions from a wide
resources variety of sources

Party channels of Inter-personal Party providesits Party competes Party gains
communication networks own channels of for access to non- privileged access
communication party channels of to state-regulated
communication channels of
communication




Volicsky trh x Politicky trh

Product
Promotion
Placement

Price




., Pro rozvoj studii CPA (Corporate Political Activity) bylo klicové, Ze se k
politické soutéZi zacalo pristupovat stejné jako k trznimu vztahu nabidka-
poptavka.

Kazdd oblast politického rozhodovani (policy arena) je takovymto politickym
trhem. Vztahy nabidky a poptavky na kazdém jednotlivem politickém trhu
vytvareji vystupy v podobé verejnych a kvaziverejnych politickych rozhodnut(
vyznamnych pro obchod...

(Windsor in Business & Society 2007: 260)



POLITICAL PROCESS =

POEFHES—ROLICY_
POLICY + HYPE

(SUBSTANCE + IMAGE)




Hype (making) players

« Policy makers

e Politicans as performers
e The spin industry
 Media workers

e Media audiences



POLITICAL
PROCESS

Table 2.1 The three dimensions of the political process
(2) Process
(1) Policy Management (3) Hype
Mass” politics
‘Elite” politics {(geared to image
The Three *Elite” politics {geared to planning and myth making
dimensions of (geared to delivery and to be consumed
politics: delivery) performance) by voters)
Driven by: = Cabinet = Political party e Journalists
e Policy staff ‘insiders” e Culture industry
-« Bureaucrats e Spin-doctors = Polisters
= Judiciary = Negotiators e Pundits and
e Intellectuals = Intelligence media
= Lobbyists community commentators
e Diplomats e “Insider
intellectuals
Sutput: Output as Output as planning Output as ‘image
substantive” and coordination” making”
= Resource = Inventling beliefs = Politician as
allocation and ideclogy celebrity
- Laws = Inventling identity = Identities to
= Violence = Selecting consume
(internal) politicians and e Belief and
e Foreign policy staffers ideclogy
(war and peace) = Strategizing propagation
= Service delivery about ‘Policy’ e Articulating
= Deal making ‘Hype': and the interests

(between interest
groups)

= Aggregating
interests

Parliament
Bureaucracy
Courts
Violence-making
machinery

Front-stage
and back stage
perforrmances

‘policy—hype’
relationship

Political elite
‘back-rooms” and
“elite” media

Back stage perfor-
mance (hidden from
political outsiders)

- Legitimacy
= “distraction’
(if needed)

The culture industry
and ‘'mass’ media

Front-stage
performance (to
be consumed by
political outsiders)

Louw 2005:

21




INPUTS

Public opinion research
Monitor media

s Scrutinize performances of
one's own politician

e Scrutinize performances of
opposition politicians

e External consuitants

Spin-doctors
e S

Researchers <——» Scriptwriters

Sub-seclions

L]

Media liaison

Media releases

Media production (e.g. videos)
Letters

Web Page/e-mail

Events management
Advenlising

Monitoring

Louw 2005: 148

OUTPUTS

Scripting politicians-as-performers
Liaising with journalists

Scripting pseudo-events

Speaking tours and speeches
Generating images and symbolism
Leaks

Disinformation

Constructing ‘deals’

@ % 8 8 0 0 00



POLITICAL
PROCESS

Spin-doctors Planning by C T e
spin-doctors and Politicians “scripted

ovaluate : -
e — impression » by impression
managers managers

.
Public v
opinion Politicians
results perform the

script

Polling

A

| Journalists

; evaluate the

) - _ performance (of
Audience  _ Media o how well politicians
response reports play politics as a game)

Louw 2005: 70



on wall

Prisoners

Roadway where

puppeteers perform



