Handout 5

Konceptualizace a operacionalizace proménnych



Co zjistuji dotazniky?

* charakteristiky — Jaci lidé jsou (vék, pohlavi, vzdélani atd.)?
 presvedceni a postoje — Co si lidé mysli?

 jednani — Jak se lidé chovaji (nebo chtéji chovat)?

* znalosti — Co lidé znaji?

 analogicky Ize zjistovat charakteristiky, postoje, jednani a znalosti
organizaci apod.

 kazdy teoreticky konstrukt (teorie a hypotézy) je nutné prevést do
meritelné podoby = proménné



Priklad — Lung Cancer
Stigma Model

* precursors: identification as a
smoker, physical triggers indicating
smoking, and social context;

* perceived smoking stigma:
experiences of discrimination,
isolation or shame;

* and responses: ranging from
increased smoking to attempts to
quit.
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Konstrukce promennych

* operacionalizace — prevod pojmu z teoretického jazyka do podoby
meritelné empirickym vyzkumem

* napf. nezameéstnanost, kriminalita, socialni kapital, korupce, spokojenost se
sluzbou

* Jak budeme mérit to, na co se ptame?

* odvislé od zaméreni vyzkumu a jeho ucelu, vyzkumného designu a
zpusobem sbéru a analyzy dat

* cilem je ziskat jednoduchou, validni a spolehlivou miru
* nesnazte se vymyslet jiz vymyslené a projdéte literaturu!



Chyby méreni

 rozdil mezi ,,pravdou” a pozorovanim
e posuzovana pomoci konceptU reliability a validity

* reliabilita — presnost, konzistentnost méreni, tj. schopnost dosahnout
stejného vysledku méreni v pripade, ze se stav pozorovaneho
predmetu nezmenil

e validita — schopnost mérit koncept, ktery skutecné zamyslime mérit
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Priklad — duvéra v tymu

Duvéra v tymu

latentni (nepozorovatelny) koncept

kooperativni

sklon vhimana -
chovani kontrola

dlvérovat divéryhodnost
ostatnim ostatnich

(ochota ke ostatnich
spolupraci)

formativni indikatory (psychicky stav) reflektivni indikdtory (chovani)



Items and subscale composition of the final 21-item measure of trust in teams

Propensity to trust

1. Most people in this team do not hesitate to help a person in need.

2. In this team most people speak out for what they believe in.

3. In this team most people stand behind their convictions.

4. The typical person in this team 1s sincerely concerned about the problems of others.
5. Most people will act as “Good Samantans™ if given the opportunity.

fr. People usually tell the truth, even when they know they will be better off by lying.
Perceived trustworthiness

7. In this team people can rely on each other.

8. We have complete confidence in each other’s ability to perform tasks.

9. In this team people will keep their word.

10. There are some hidden agendas in this team. (r)

11. Some people in this team often try to get out of previous commitments. (r)
12. In this team people look for each other’s interests honestly.

Cooperative behaviours

13. In this team we work in a chimate of cooperation.

14. In this team we discuss and deal with 1ssues or problems openly.

15. While taking a decision we take each other’s opinion into consideration.

16. Some people hold back relevant information in this team. (r)

17. In this team people mininuze what they tell about themselves. (r)

18. Most people in this team are open to advice and help from others.
Monitoring behaviours

19. In this team people watch each other very closely.

20. In this team people check whether others keep their promises.

21. In this team most people tend to keep each other’'s work under surveillance.

All 1items measured on a 7-point response scale (1 ="completely disagree”, 7="completely
agree’’). Reverse scored items denoted by (r). Researchers are encouraged to use the scale in
future research with the written permission of the authors.

Costa a Anderson (2011)



Typy promennych |

* Uroven meéreni (level of measurement)

* Nominalni
e Kategorie jsou rovnocenné (na urovni jmen)
 pf.: pohlavi, jména, typ rodiny, barva vlasu, profese

e Poradové (ordinalni)
» Kategorie lze seradit do hierarchie
 Lze se ptat: vyssSi/nizsi apod., ale ne o kolik
* pr.: spokojenost, stupen souhlasu



Typy promennych I

e Kardinalni (Ciselné)

* Intervalové
 Ciselné proménné bez prirozeného pocatku <-oo; co>
* |ze se ptat vétsi/ mensi a o kolik (rozdil)
* pr.: teplota (0 neznamena absenci teploty), 1Q

* Pomérove:
 Ciselné proménné s prirozenym pocatkem
* 0 ma vyznam => |ze uvazovat i podil
 priklad: ,,nulové”i,dvojnasobné trzby“; pocCet déeti

e oproti intervalovym —,,Dnesek je o 10 °C teplejsi, ale ne ,,... 0 25 %
teplejsi“ nebo ,,... 2x teplejsi.”
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Cviceni: zavislé a nezavislé proménne

* klicové je dobre operacionalizovat zavislou (vysvetlovanou) proménnou

* ALE nezapomente na nezavislé (vysvétlujici) proménné!
* jejich vybér
* a spolehlivé a validni méereni

 Jaké (hlavni) zavislé a nezavislé proménné zvazujete?
 uréeni zavislé a nezavislé proménné se muze meénit podle otazky (zkoumaného
vztahu)

 Jak je budete mérit?

* Prace ve skupinach: 10 minut



UKOL

* Na zakladé diskuse pripravte predbézny seznam proménnych
 jaké vztahy budete zkoumat (zavislé — nezavislé proménné)
 z jakych konceptu (literatury) Cerpate

* Navrhnéte jejich operacionalizaci.

 Termin do 16.11.2020
* Nahrat do Moodle (staci jeden text za skupinu)



Dekuji za pozornost!
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