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Definition and Meaning

• Meaning:
• French: Affiche – afficher
• Czech: plakát – placard
• English: Poster – from 
French verb poster

• the term was first 
recorded in 1830-40

• Definition:
• placard posted on a 
public place which offer 
products to clients

• Art/advertising – graphic
• P make part of visual
culture, they shape:
• Attitudes
• World view (imago 
mundi)



Types

• we distinguish P by:
ocontent: 

• cultural

• political

• social

• advertising

• movie, pin-up, affirmation, 

educational…
oartwork:

• caligraphic

• photographic

• typographic

• graphic 

• with images

• Size is standardized



History of Posters

• China, Egypt, Greece, Rome

• e.g. Ephesus Brothel Advert

• Letterpress printing

• e.g. First handouts appeared in 

England in 1480 (William Caxston)

• First posters begin to appear in 17th C

• Lithography (Alois Senefelder, 1798)

• Jules Chéret

• Henri de Toulouse-Lautrec

• Art Nouveau - P as a main artistic 

medium

• Typography (1910, Germany)

• WWI and WWII - P as basic medium of 

communicaton, propaganda

• Screen printing

• Baťa company

• USA, Andy Warhol





Billboards and Poster Columns



Jules Chéret



Henri de Toulouse-Lautrec



Art Nouveau



Josef Mucha



Typography



First World War Recruitment Posters



Themes



Recruitment of Men to Join the Army



Recruitment of Women to Enter the Workforce



Request for War Bonds and War Loans



Saving Resources and Reducing Consumptions



Increase in Productivity and Collective Efforts



Strategies of 

Persuasion



Dialogism



Dividing Nations - Them/Us



Locality and Temporality



Emotionl Appeals



National Symbolism







Andy Warhol



70s Posters



80s Posters
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